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BY ALEX DÍAZ
alex@caribbeanbusiness.pr Chances are that three-fourths of the crowds 

swarming the stores on Black Friday will be 
buying Christmas gifts, according to this week’s 
Gaither International poll, which surveyed 600 
people in face-to-face, house-to-house interviews 
among an islandwide representative sample of 
adults ages 18 and older.

While 26% are planning on giving to about 
the same number of people as last year, 8% are 
planning on giving to more people than they 
gifted in 2012. The survey indicates that 29% 
are planning on gifting fewer people than last year 
and 11% are still unsure about their plans.

Two out of every fi ve respondents will give to 

four or fewer people, 15% are only planning on 
gifting one to two people, 22% expect to gift fi ve 
to eight people, and 18% are planning on gifting 
to more than eight. Results pointed out that one 
in fi ve, or 20%, are still unsure how many people 
they will gift this year.

Wal-Mart seems to be by far the top location 
for gift purchasing this year in consumers’ 
minds. When asked unaided to name stores and/
or malls where they intend to purchase gifts, 35% 
mentioned Wal-Mart.

Kmart was also a top choice, with 18% unaidedly 
mentioning the chain as a preferred place for 
purchasing gifts this year. Walgreens (7%), Plaza 
Las Américas in San Juan (6%), Marshalls (5%), 
and Sears, Toys R Us, Catalinas Mall in Caguas 
and Plaza Carolina in Carolina—each with 4%—
are also on shoppers’ minds this holiday season. 
More than one-third (36%) are still unsure where 
they will shop for gifts.

Clothing and toys seem to be the top gift choices 
this year. In fact, 45% of respondents who are 
planning on purchasing gifts intend to purchase 
clothes, and 41% are planning on buying toys this 
season. Meanwhile, 13% of respondents mentioned 
games and 11% electronics. Other popular gifts 
include jewelry (5%), tablets (3%) and chocolates 
(2%). A full 28% are still undecided on the types 
of gifts they will buy. �

Where will shoppers get their gifts 
this season?

Big-box retailers, shopping malls once again lead the way 

Wal-Mart has a substantial lead on all other retailers 
in Puerto Rico as the favored store for gift shopping 

this Christmas season.
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Operating in Puerto Rico and 
throughout the U.S., HJ Sims 

is a full-service fi nancial services 
fi rm that specializes in fi xed-income 
investing. “We are the champions 
of ‘entirement’–a singular approach 
that helps individuals generate in-
come to meet their life goals by 
looking at the whole picture, their 
entire portfolio, lifestyle and fam-
ily,” said Enrique Pascual, senior 
vice president at HJ Sims. “We are 
also one of the oldest underwriters of 
tax-exempt bonds in the U.S., with 
expertise in today’s fastest-growing 
sectors–senior living, healthcare, 
education and energy.” 

Founded in 1935 when Herbert 
J. Sims & Co. was established on 
Wall Street, the fi rm has a long and 
solid legacy of investment expertise 
in helping clients generate income. 
“Our rich 75-plus-year history of in-
vestment expertise in helping clients 
generate income has not only re-
sulted in a strong tradition of client 
confi dence, but consistent growth as 
well,” he added, and pointed out that 
the fi rm’s income advisers average 
more than 24 years of expertise in 
generating income for their clients. 

Having opened offi ces in Puerto 
Rico at Guaynabo’s Metro Offi ce 
Park this year, HJ Sims also has of-
fi ces in Connecticut, New Jersey, 
Maryland, Florida, Texas and Min-
nesota. Regarding this recent addi-
tion, Pascual said his fi rm is proud 
of its expanding footprint in terms 
of Private Client Group offi ces. “As 
we broaden our reach, our clients 
know that they always come fi rst 
and their needs remain at the cen-
ter,” he said. “Despite economic 
conditions throughout the decades, 
we continue to be known for our 
strong research and client dedica-
tion.” In the area of individual in-
vesting services, HJ Sims currently 
offers a wide range of services, in-
cluding individual portfolio evalua-
tion; assessment of long-term goals; 
full portfolio management; exclu-
sive access to new bond issues; and 
a wealth of retirement expertise, 

including pre-retirement fi nancial 
and lifestyle planning and post-
retirement income planning. Other 
solutions for this group of clients 
include a full range of investments, 
retirement products for individu-
als and corporations, education and 
health savings plans, wealth man-
agement, lending alternatives, and 
cash management.

When asked what motivates Pas-
cual and his staff to keep this cli-
ent-focused momentum going, he 
pointed to the high level of satis-
faction experienced by HJ Sims’ 
clients. “Helping our clients have 
better lifestyles from the income 
we generate for them is a very re-
warding experience for all of us,” 
he said. “We are experts at leading 
our clients through favorable and 
unfavorable fi nancial environments 
with integrity, knowledge, sophisti-
cation, dedication and persistence, 
and not afraid to challenge the status 
quo.” 

He also added that this mix in-
cludes providing creative ideas, 
approaches and techniques to help 
clients achieve their fi nancial goals 
as well. “What sets us apart from 
the competition is our personal ap-
proach, with our primary respon-
sibility aimed at providing clear, 
valuable and sound advice about 
our clients’ fi nancial conditions, 
goals and environment,” he said. 
“And although we have experienced 
successful growth and expansion in 
recent years, we have done so with 
a measured approach and continue 

to grow strategically as long as it 
benefi ts our clients and we continue 
to meet their income needs.” 

Looking ahead, he noted that, as 
experts in fi xed income with a spe-
cialty in senior living healthcare, ed-
ucation and energy, HJ Sims is well 
positioned to help clients respond 

fi nancially to the diverse market 
landscape and the impact of the is-
land’s aging population. “Within the 
coming years, we see ourselves as 
a top-tier investment boutique fi rm 
experiencing continued growth and 
success in generating income for our 
clients in these areas,” he said. �

At HJ Sims, the outcome is income  

“Our rich 75-plus-year history of investment 
expertise in helping clients generate income 
has not only resulted in a strong tradition of 

client confi dence, but consistent 
growth as well.”

–Enrique Pascual, senior vice president at HJ Sims

bankruptcy in March 2011, as well 
as a lawsuit by Banco Popular some 
months later.

Putnam Bridge came on board 
in September 2012 and acquired 
the property for an undisclosed 
amount; since then, the project has 
experienced a new lease on life. “I 
fell in love with Santurce not be-
cause I wanted to make it look like 
a hip New York neighborhood, but 
because it is one of the most histori-
cally signifi cant neighborhoods of 
San Juan and a place close to the 
city’s greatest cultural institutions, 
such as the Museo de Arte de Puer-
to Rico, the Centro de Bellas Artes 
and the Francisco Arriví Theater,” 
Prouty said.

Following the acquisition of La 
Ciudadela, a comprehensive review 
of the project was undertaken and 
an action plan devised—plazas and 
public areas were cleaned, painted 
and landscaped, apartment features 
that were formerly options now be-
came standard, and lobbies and fl oor 
landings were transformed into zen-
like urban settings.

“Energy consumption was also 
carefully analyzed, and immedi-
ate steps were taken to install LED 
lighting and energy-effi cient water 
pumps for our cooling towers. Fi-
nally, we recently made the decision 
to install nearly $4 million worth of 
solar panels and create a grey-water 
management system, resulting in 
dramatically lower homeowners as-
sociation fees,” added Prouty, who 
is also managing partner at Valivian 
Capital Management LLC.

Since such renovations have tak-
en place, more than two-thirds of 
La Ciudadela’s housing units have 
been sold. “Sales at Ciudadela have 
signifi cantly exceeded our inter-
nally generated projections, and 
within the next few months, we will 
be completely sold out. As a result 
of sales, Phase III will be built. 
Recently, we acquired an adjacent 
building on [nearby] Del Parque 
Street and have extended our foot-
print even further,” he revealed.

According to unoffi cial reports, 
about $100 million will be spent 
on La Ciudadela’s new phase, and 
will create about 3,300 construc-
tion jobs and 100 permanent jobs. 
The development will include fi ve 
buildings; 251 apartments; 61,000 
square feet of commercial space; 

13,000 square feet of recreational 
space; 15,000 square feet of new 
outdoor areas, including a park area 
that would reportedly connect the 
Ciudadela complex with the art mu-
seum nearby; and 408 new parking 
spaces. 

“Would most developers have 
gone to the same expense to sell 
apartments? Probably not,” Prouty 
said. “I think they would have been 
satisfi ed to limit capital expendi-
tures to new paint and the decora-
tion of a few model apartments. Our 
vision was fundamentally different, 
with a focus on incorporating some 
of the successful elements of the 
Tribeca lifestyle and integrating 
those into the rich cultural tradi-
tions of Santurce.”

He added that, while the San Juan 
housing market favors buyers and 
price is an extremely important 
driver, it isn’t by any means the only 
one. “Developers must also distin-
guish themselves by the quality of 
fi nishes and by their close proxim-
ity to important retail such as gro-
cery stores, dry cleaners and health 
clubs.”

Regarding the Puerto del Rey Ma-
rina in Fajardo, Putnam Bridge paid 
$47.5 million for the property in 

June under similar fi nancial terms, 
with the former owners of the mari-
na, the largest on the island, having 
fi led for bankruptcy in early 2013.

Following the acquisition, Put-
nam Bridge will invest about $450 
million in improvement work at the 
marina, slated to create 200 to 400 
jobs in its construction phase and 
300 to 500 permanent jobs once 
renovations are completed.

“We acquired Puerto del Rey be-
cause it is simply a great resource 
for the boating community. It is 
an extensive complex; in fact, it 
is the largest marina in the Carib-
bean, and it is right up there with 
the largest marinas in the mainland 
U.S.,” Prouty said. “We were also 
attracted to its safe harbor, large 
tie-down area, excellent repair con-
tractors and its proximity to world-
class destinations such as Culebra, 
Vieques, Palomino and the U.S. and 
British Virgin Islands.”

Some of the renovation plans in-
clude adding a signifi cant number 
of additional wet and dry slips to 
accommodate a variety of yacht 
sizes, including megayachts of 200 
feet or larger. It is slated to increase 
overall capacity beyond its current 
total of 1,100 vessels.

“We also plan to signifi cantly 
increase the number of tie areas 
to provide total safety during hur-
ricanes, and renovate all commer-
cial areas including restaurants, 
retail stores and marine services,” 
Prouty said.

There are also plans to construct 
an exclusive yacht club with water-
sports, a swimming pool, a spa and 
a gym. “Our master plan envisions 
the creation of a community adjoin-
ing the marina,” he noted.

HEAVYWEIGHT INVESTMENT
Paulson has arguably been the 

subject of more media scrutiny in 
recent months than any other Wall 
Street investor, and it is no wonder. 

Paulson fi rst achieved national 
fame in 2007, when he successfully 
bet that subprime mortgages would 
tumble. Such a wager netted about 
$15 billion in profi ts for his hedge 
fund and turned him into one of 
the 100 richest people in the world, 
with an estimated wealth topping 
$11 billion.

In 2010, Paulson made his fi rst 
incursion into the Puerto Rico busi-
ness landscape when he bought 
about 6.7 million shares of Popular 
Inc., right before a consolidation 
process mandated by federal bank 
regulators prompted Banco Popu-
lar to acquire Westernbank, another 
fi nancial institution. Since then, 
Paulson’s fi rm has steadily bought 
additional stock, eventually own-
ing 8.8 million shares, or 9%, of the 
company, with an overall stake val-
ued at about $230 million.

Then in March of this year, news 
broke about Paulson’s alleged in-
tentions to move to Puerto Rico, 
purportedly as a way to hold down 
taxes on his fortune. Later that 
month, a press release dismissed 
such reports, stating Paulson was 
only looking to make investments 
on the island.

The nature of such investments 
was made clear this September, after 
Paulson acquired a majority stake 
in St. Regis Bahía Beach Resort & 
Golf Club, in the northeastern town 
of Río Grande, for an undisclosed 
amount. Through the deal, Paul-
son & Co. obtained an 80% stake 
in the resort & luxury residential 
complex, while local developers In-
terlink Group and Muñoz Holdings 
share a 20% ownership.

FRONT PAGE 16                  CARIBBEAN BUSINESS  THURSDAY, NOVEMBER 28, 2013
Continued from page 15

Continues on next page

3 000 f t f ti l J d i il fi i l t

Nicholas Prouty, CEO of Putnam Bridge and managing partner at 
Valivian Capital Management, discusses details of the 

Puerto del Rey Marina project with 
Puerto Rico Gov. Alejandro García Padilla (middle) 

and Economic Development Secretary Alberto Bacó Bagué (left). 
“We acquired Puerto del Rey because it is simply a great resource,” 

Prouty said of the transaction reportedly worth $47.5 million. 
“It is the largest marina in the Caribbean.”


